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- CLARINS GROUP 2002 FIRST HALF NET SALES

Group Finance Division Monday 5 August 2002

Dear Sir or Madam,

Please find enclosed the Press Release concerning CLARINS Group 2002 First Half
Net Sales.

I remain at your disposal for any further information you may require.

Sincerely yours.
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August 5, 2002

2002 FIRST HALF
CONSOLIDATED NET SALES UP BY 2.8%

NET SALES BY BRAND
YTD June 30, YTD June 30, Change L'k:;;:;gke
Consolidated data 2002 2001 @ @
In € million In € million % %
Clarins 276.4 275.5 +0.9 +0.3
Thierry Mugler 81.1 69.7 +16.3 +15.8
Azzaro 47.3 43.4 +8.8 +8.6
Perfume Distribution 37.2 41.2 -9.8 -10.0
Total 442.0 429.8 +2.8 +2.7

(1) Ataverage exctiange rates.
(2) On constant exchange rates and a comparable structure basis.

After a strong sales increase during the first four months of the year (year-to-date net sales
as at end of April were up 12.1% for the Cosmetics Division and 10.3% for the Consolidated
Group), weakening market conditions badly affected the Group during the last weeks of the

period.

Nevertheless, net consolidated sales for the first half of 2002 grew by 2.8% to reach € 442.0
million.

Various factors contributed to slow our growth rate down, mainly:
+ Flat or decreasing level of consumer spending in most countries,
« Reduction of inventories at distributors and retailers level

However, the performance of the Cosmetics Division is in line with the Group’s target, which
5 to grow twice as fast as the market. Indeed, with € 388.6 million in net sales for its own
brands (Clarins, Thierry Mugler and Azzaro) the Group has posted a fairly good 5.0%
increase. Furthermore, total sales of the Cosmetics Division rose by 3.5% despite a 9.8%
decrease in the Perfume Distribution activity resulting from the marketing program - new
fragrances having been launched on the US market during the first half in 2001 while new
product lines will only come up during the second half in 2002.

Couture sales were down 12.1%, following a market in recession.

The half year consolidated Profit & Loss account is adversely affected by the low overall level
of activity, the significant underperformance of the “Perfume Distribution” and “Couture”
divisions, and an increase in the Group’s overhead expenses. The preliminary - non audited —
2002 first half operating proft shows a drop of around 40% versus the 2001 first half level
The half year final results will be released on September 12, after the close of Paris Bourse.




Sales growth is expected to pick up during the second half thanks to:
« & favourable compariscn basis,
« a stronger marketing plan, particularly in the “Perfume Distribution” activity.

The Management Board therefore remains confident to double the market growth in terms of

sales for the full fiscal year.

Howaver, due to the uncertainties of the economic background for the second half of 2002,
the Group has to envision the possibility of a full year operating margin that would not reach

its 2001 level.
QUARTERLY NET SALES
Like-for-like
Change
. 2002 2001 change
Consolidated data @ i
In € million In € million % %
1" quarter 228.1 209.6 +8.8 +6.7
2™ quarter 213.9 220.2 -2.9 -1.2
First half 442.0 429.8 +2.8 +2.7
(1) At average exchange rates.
(2) On constant exchange rates and a comparable structure basfs.
NET SALES BY GEOGRAPHICAL AREA
YTD June 30, | YTD June 30, Change '-"‘;;;:":"e
Consolidated data 2002 2001 e it
In € million In € million % %
Europe 279.7 263.5 +6.1 +5.5
North America 104.2 102.9 +1.3 +1.4
Asiai 35.2 36.6 -3.9 -0.9
Other 22,9 26.8 -14.6 -15.2
Total 442.0 429.8 +2.8 +2.7

(1) At sverage exchange rates.

(2) On constant exchange rates and a cornparable structure basls.
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FROM : Pankaj CHANDARANA / Group Finance Division

Our fax: (33} 147 38 16 87

QOur ref.: 2002-186/TL

Number of page(s) including this one : 2

SUBJECT : 2002 First Half Net Sales

For any problem concerning the transinission of this fooe, please call (33) 1 46 41 41 25

Dear all,

Please find enclosed the press release conceming 2002 First Flalf Net Sales.

[ am at your disposal if you need more information.

Best regards.

it é_{_ D____;_]L _

Pankaj CHANDARANA
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2002 FIRST HALF
CONSOLIDATED NET SALES UP BY 2.8%

NET SALES BY BRAND
ike-for-li

YTD June 30, | YTD June 320, Change L'k:h:';;e'ke
Corsalidated data 2002 2001 A 2)
In € million In € million %Yo %
Clarins 276.4 . 275.5 +0.4 +0.3
Thirrry Mugler 81.1 69.7 +16.3 +15.8
AzZaro 47.3 43.4 +8.8 +8.6
Perfume Distribution 37.2 . . 41.2 -9.8 -10.0
Total 442.0 428.8 +2.8 +2.7

(1) A:average exchange rales. i
(2) On constant exchange rates and & comparable structure basis.

After a strong sales Increase during the first four months of the year (year-to-date net sales
as ar end of April were up 12.1% for the Casmetics Division and 10.3% for the Consolidated
Group), weakening market conditions badly affected the Group during the last weeks of the
period.

Nevartheless, net consolidated sales for the first half of 2002 grew by 2.8% to reach € 442.0
million.

Various factors contributed to slow our growth rate down, mainly:
s  Flat or decreasing level of consumer spending in most countries,
» Redudtion of inventories at distributors and retailers level

Howvever, the performance of the Cosmetics Division is in line with the Group's target, which
& to grow twice as fast as the market. Indeed, with € 388.6 million in net sales for its own
brands (Clarins, Thierry Mugler and Azzaro) the Group has posted a fairly good 5.0%
increase. Furthermore, tofal sales of the Cosmetics Division rose by 3.5% despite a 9.8%
decrease in the Perfume Distribution activity resulting from the rmarketing program - new
fragrances having been launched on the US market during the first half in 2001 while new
product lines will only come up during the second half in 2002.

Couture sales were down 12.1%, following a market in recession.

The half year consolidated Profit & Loss account is adversely affected by the low overall level
of activity, the significant underperformance of the “Perfume Distribution” and “Couture”
divisions, and an increase in the Group's overhead expenses. The preliminary - non audited ~
2002 first half operating proft shows a drop of around 40% versus the 2001 first half level
Thz half year final resulis will be released on September 12, after the close of Paris Bourse.




Sales growth is expected to pick up during the second half thanks to:
. = a favourable comparison basis,
« a stronger marketing plan, particularly in the “Perfume Distribution” activity.

The Management Board therefore remains confident to double the market growth in terms of
sales Tor the full fiscal year,

However, due to the uncertainties of the economic background for the second half of 2002,

the Group has to envision the possibility of a full year operating margin that would not reach
its 2001 level.

QUARTERLY NET SALES
Like-for-like
: Change -
. 002 2001 hange
Consolidated data 2 W © (z,g
In € million In € million % %b
1% quarter 228.1 209.6 +8.8 +6.7
2" quarter 213.9 220.2 -2.9 -1.2
First half 442.0 429.8 +2.8 +2.7

(1} Ataverage exchange rates.
(2} 01 constant exchange rates and 8 comparable structure basls.

— .
NET SALES BY GEOGRAPHICAL AREA
YTD June 30, | YTD June 30, Change "““:';“"'“ke

Consolidated data 2002 2001 a ?zl;ge
In € million In € million % %
Europe 279.7 263.5 +6.1 +5.5
North America 104,2 102.2 +1.3 +1.4
Asia 35.2 36.6 -3.9 -0.9
Qt:her 22.9 26.8 -14.6 -15.2
Total 442.0 429.8 +2.8 +2.7

(1) At average exchange rares.
{2) Dn eonstant exchange rates and a comparable structure basls.
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